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Paul M. Takeshita was one
of more than 100,000
Japanese-Americans
living in the U.S.
which were forced into
government internment

camps by direct executive

order in February of

1942 Takeshita was born

in Hawaii on February
11th, 1906. At the

age of twelve, he was sent to live in Japan with his grandfather,

a Japanese feudal lord. His grandfather schooled Takeshita in

martial arts and in the code of the samurai. Years later, Takeshita

earned an engineering degree at Tokyo University. In 1938, Paul
came to the United States and took up residence in California. In
time, he went into business and along with his wife Edith, raised
two daughters and a son.

lllustrated boxes came with a ce||ophune
top. Shown here is the 5000 series Trojan
for casting and trolling at 3-3/4in.

Life changed abruptly for Takeshita and his family with the
implementation of President Roosevelt’s Executive Order No.9066.
Per U.S. Government policy, he was given only two days fo sell
his business and the family’s personal belongings. They were then
forced to relocate to an infernment camp in Arizona, one of many
that had been constructed by the U.S. government in western
states to detain Japanese-Americans.

As time passed at the camp, internees learned of Takeshita’s
martial arts abilities. He was asked to teach them his skills,
whereupon a makeshift school was set up in one of the camp’s
barracks. This was actually a continuation of a practice he had
begun in California. Eventually, Takeshita came to be looked upon
as the camp's spiritual leader by the other internees.

The close of World War Il in 1945 brought an end to these camps,
and by 1946 all internees had been released. It was at this fime
that Takeshita and his family tried living in Chicago. However,
they found the climate too cold for their liking, and by 1949, a
decision was made to come to south Florida.

They setiled in northeast Miami in an area known as Pinewood
Park. There, in the garage of the family residence located at
1151 N.W. 100th Street, Takeshita began his lure-making
endeavor. Hook hardware was ordered from Herter's, but other
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“DO-ALL" TROJAN |
Prmere Pansbng

CASTING & TROLLING
o, -

7 |
The DO-ALL “TROJAN" No. 4000 - According
fo the enclosed leaflet, each hole of the line tie
gave the lure a different action. Two sizes were
offered; this is the spinning version, which came
with a feathered hook. The wood body measures
2-7/8in.
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O'ALL BAIT MANUFACTURING CO.

By: D.J. Brace

A group of DO-ALLs, with the Trojan, Seven, and Nofulin featured, along with
3 additional unknown DO-ALLs at middle left, bottom left, and bottom right.

metal parts were crafted by Takeshita himself. Such was the case
with the diving lips and multiple line ties which were used on the
series No.4000 and No.5000 “DO-ALL” Trojans. He created
numerous paint masks used in the variety of color patterns spray-
painted on the baits. As help was needed, Paul was able to
draw upon family members, with some coming from California.
His brother, Cliff, who operated Capt. Cliff’s Bait & Tackle Sho
located on Miami's Tamiami Trail, became one of the retail ouiﬁets
for “Do-All" lures. His son, Richard, recalled a location near the
Miami Shores Golf and Country Club, where the Biscayne Canal
opened info Biscayne Bay. “My father tested his lures here - it was
a great spot for snook!”, said Richard.

A four page ledflet, printed with lure photos and packaged with
the individual lures, describes four different wood-bodied baits; the
“Do-All Seven”, “Trojan”, “NoFulin” and the “Crown”. However,
at least four additional body styles are known to exist in private
collections. With the exception of the “NoFulin”, each of the

listed baits was offered in both a spinning and casting size. The
“NoFulin”, available in one size only, was an ingenious offering
for the angler. A sliding hook attached to a metal bar and two
line ties provided the angler with a dual-purpose plug — it could be
pulled from either end! On September 11th, 1956, Takeshita was
granted Patent No. 2,276,156 for the clever “NoFulin”

body style.

The DO-ALL “SEVEN" - Fingertip operation adjusted
the movable lip for 7 different desired actions. The
bait came in series No.'s 1000, 2000, and 3000.
The leaflet implies No. 2000, which came in frog
back; came with a frog leg!

The DO-ALL “NOFULIN" - Advertised for spinning,
casting or frolling, this lure could be pulled from
either end! Additionally, a metal bar allowed the
interchangeable hook fo slide freely. The NOFULIN
was patented September 11, 1956 (2,276,156).
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The leaflets, considered a scarce item among today’s collectors,
indicate the “NoFulin” as “Patent Pending”, thereby leading
one to conclude they were printed prior fo September of 1956.
Additionally, the leaflets were often stamped “Introductory
Offer”, with prices ranging from $1.40 to $1.65 individually.
An illustrated advertisement in Field and Stream’s May 1955 issue
also states the Do-All baits as an “Introductory Offer”. The lures
illustrated are the “Do-All Trojan” and “NoFulin”. The same ad
indicates the lures as available directly from Do-All via their

P.O. Box.

According to the leaflet, Do-All lures were offered in a choice

of white or yellow bodies with a variety of different color scale
patterns available. However, on the rare occasion when examples
of Do-All lures are found, the most prevalent color pattern appears
to be the yellow body with silver scales. A distinctive feature of
this pattern is the painted silver gill marks in conjunction with silver
lateral lines.

Do-All products were packaged in a tan cardboard box with @
clear cellophane top. The sides of the box were illustrated with
a maroon colored fish leaping out of the water. Box ends are
sometimes found with a white paste-over label, complete with the
lure model and series number.

Research to date indicates the first mention of Do-All lures is a
listing in the 1950 edition of The Sporting Goods Dealer’s Directory.
An advertisement for Capt. Cliff's Bait & Tackle Shop in a 1959
Miami Herald Fishing Guide appears to mark the last known mention
of Do-All lures. At first glance, all of this would appear to suggest
nearly ten years of producing artificial fishing lures. However, the
few surviving examples found in the hands of foday’s collectors do
not support gﬁs premise. It is more likely that an initial period of
lure production was “sold off” over a span of subsequent years.
This Eecomes a strong likelihood when it is taken into account that
no wholesale distributors or jobbers were involved. Sales were
left to Capt. Cliff's and Takeshita himself, who also operated two
different bait and tackle shop businesses along Miami’s busy

79" Street.

Previous attempts to learn about the Do-All Bait Company had run
into dead ends. Having said that, recent access to public data
sources, coupled with fenacity, has allowed information about this
obscure lure maker to surface. It was also learned that in 1959,
Takeshita became an instructor at the Miami School of Judo,
located at 859 N.E. 125" Street in North Miami. For nearly fen
years, Paul instructed students in a variety of martial arts. Today,
when his name is mentioned in these circles, it is with the revered
title of “Sensei”, meaning feacher.
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Richard described his father as @
mechanical engineer and inventor. He
noted that while living in California
years earlier, his father invented a
fruitbox nailing device used by local
%rowers and nurseries. Previously,
these wood boxes or crates were
built one at a time by available
Mexican labor, Later, in Arizong,
Takeshita invented coin-operated
vending machines, the first of their
kind. However, others reaped the
monetary rewards of this undertaking,
according to his son.

It was approximately 1969 when
Takeshita and his wife moved from
Miami to San Diego, California. He
died of heart failure a few years later,
in April 1971. A discussion of Paul
Takeshita's prowess and documented
achievements in the field of martial
arts is best left to another

forum. However, additional "
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Miami Herald Fishing Guide

information can be obtained

Reef Fish

from the website of Mr. Jack
Williams at:
www.judojackwilliams.com

Migemi Hesold Fishing Guide
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Note:

Date of birth and date of
death are faken directly from
Social Security records.

The author extends a special
heartfelt “thank you” to the

following persons:

TACKLE
Richard Takeshita, DDS, PA, CAPT. CLIFF'S
Mr. Jack Williams and Mr. Beit & Tackle Shap
Nestor Bustillo. This article 5607 S.W. 8th ST.

was especially rewarding for
the author since, as a child,
he lived a mere bike ride
from this Florida lure maker.
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DELUDED (DILUTED?) DIGRESSIONS

By Steve Cox

Embarking upon my third year as FATC News Editor, it is gratifying to
be a part of the twentieth anniversary of FATC. The club was started
with a flash of initiative by a handful of fun loving NFLCC rogue col-
lectors seeking fo be a catalyst for change. After they sobered up, it

became apparent that a lot of hard work must follow if FATC was ever

to be a reality. To their credit, club pioneers Steve Fussell, Ron Gast
(FATC's first president), Jim Frazier, Norm Pinardi, and Ed Weston
rolled up their sleeves, organized a club, hosted some shows, started
a newsletter, and persisted. They compared their collections, pooled
their knowledge, authored some tackle books, scrounged at flea mar-
kets, garage sales, estate sales, tag sales, yard sales, and persisted.

Bolstered by a second wave of enthusiasts, including Charlie Price
(our 2nd FATC president), Wade Holt, Lloyd Jett, Doug Brace, Don
Morrow, Bill Stuart, Bob Strassburg, Bob Gibson, Russ Riddle, Bernie
Schultz, Fred Kerr, Jim Pitt, and others, they became experts in their
field. Developing into hard line negotiators with show hotels, con-
ference centers, Knights of Columbus and American Legion Halls,
municipal civic centers and all manner of appropriate [and some-
fimes inappropriate, as in no air conditioning) gathering places, they
displayed their wares. They persisted. The printing shops, the graphic
arfists, the auctioneers, the custom embroiderers, the wait staff, the
security guards, the advertisers; all succumbed to the persistence of
the Founging FATC volunteers.

These Club pioneers experimented with different auction formats, in-
cluding amateur auctioneers, professional auctioneers, silent auctions,
shoe box auctions, and auctions that would last until the wee hours
affer midnight, and even Sunday auctions. Did the members respond?
Absolutely, and the public responded, as well. In time, our Dayfona
show became the pride of the club and the envy of the hobby.

Therefore, when we celebrate this twentieth anniversary of FATC,
pieuse take a moment fo reflect on how far our club has come, and
the persistence of its founders who made it all possible. Is FATC's
future brighte Only fime will tell, but we can assure that it is so, if we
persist!

This issue features Doug Brace's insightful story on Do-All Bait
Manufacturing Co., the final installment in the Barracuda
Advertising series, and a whimsical “what if” piece on
Florida Lure Poker. There are also highlights from
the great Bartow show hosted by Bill Stuart.

Florida Antique Tackle Collector
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On final bit of trivia is begging to be discussed, that of our FATC
Newsletter Volume numbering sequence. You may be asking, if this

is our twentieth anniversary, why is this issue Volume 22, Number

12 The answer is locked in the soup of our primordial past, but a

clue was offered by Doug Brace when he Ji]pped into Eis archive.

He found at least two separate instances where a fifth quarterly issue
occurred, in 1991 and 1995 (see above). Most of us still endorse the
novel theory that a year has four quarters, and a quarterly publication
would therefore be printed four times per year. Was the original
newsletter issued bimonthly or did the frequency change in the early
days from month to month and year to year?

Furthermore, Doug produced a copy of an issue postmarked October
1990 (also above), which admitted in its heading that the newsletter
was published “more or less” quarterly. Apparently, the early volumes
and issues were all over the board. We may never know for sure, but
suffice it to say that when | inherited this job, the same sequence Bill
Stuart passed on when he refired as editor was continued.
So, say hello to Volume 22, Number 1, with a few
additional issues thrown in for grins; some
exira candles on our FATC 20th Birthday

Cakel

AT THE BARTOW SHOW

October 2007

EXHIBIT WINNERS:

Best Florida. ..o
Best Educational ..............oooovooiei
Best Topical.....................cooovvieiiiiiiienn.

.................. John Mack (Flood)
.................. Bob Dennis (Buck Perry Spoon Plugs)
.................. Larry Bernard (South Bend)

Honorable Mention

Mark Hostetler (Heddon)
Dennis McNulty [Baby Zara Spooks)
Llioyd Jeft (FL Lures)

David Apple (Bagley)
Johnny Garland [Diamond Jim)
Ralph Hecht (Fly Rod Lures)

Bill Stuart (Fly Rod Lures)
Jack Fenwick (Eger
Frank Carter (Ted Williams)
Doug Brace (FL Frogs)
Bob Cumbie (Bagley)
Steve Cox [Barracuda)

Gil Sorenson (Barracudal)
Larry Lucas (Porter)

Norm Pinardi (Reels & Early Hooks)
Jan Cummings (Handmade)
Mike Mais (Griner)
Charles Tanner (Metal Rods)

Jim Duncan (CCBCO Tarpon Lures)
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President’s

It seems that | always have something
to say “thank you” to Bill Stuart for.
The guy's always up o something
that invariably leads me around to
saying “Thank you, Bill”, and so for
the umpteenih time | will say it again:
Thank you, Billl Also, thank you, Bill,
from everyone in the club who had
the good sense and were fortunate
enough to attend the wonderful
show you hosted in Bartow this past
October. It was a great show for
me. | saw lots of new faces, picked
up two great reels, and had “Happy
Birthday"” sung to me by all of my very good friends. Let's not
forget the birthday cake Steve Cox brought; it was delicious.

Unlike some of our past fall shows, this show was very well
attended. There was lofs of great tackle fo be had, both for sale and
via frade. The new Holiday Inn Express was great; so nice, in fact,
that | hardly missed watching the film crews set up over at the old
Davis Brothers Motel to make adult movies.

The Bartow Civic Center was just the right size for one of our club’s
smaller shows, and we should return there often. Bill, you are not
only a gentleman and a scholar, you are also now the proud owner
of a vintage giant sea turtle decoy, and are therefore eligible for
membership in the prestigious NVGSTDCC. All you need to do

is send a check for $500.00 to Ed Pritchard — President of the
National Vintage Giant Sea Turtle Decoy Collectors Club and again
I will say... thank you, Bill, thank you, thank you.

Well, what do you know; it's my last president's message (FATC

that is, I'm just getting started at the NVGSTDCC). Has it been four
years already? It's really hard for me to believe. Was it four years
ago, or was it just yesterday, that | was pondering how my oldest
son was a freshman in high school, and if | finished two terms as
FATC president without being booted from office, he would be a
freshman in college when my time as president would (applouded
by all) come to an end? And, what do you know? He just got home
yesterday from his first semester at University of Florida, and here |
am writing my last president’s message. | don’t know which comes
as a bigger shock, that this is my last president’s message, or that
my son is a Gator. To further explain, my presidency was always
supposed o last four years, but my son will be a Gator FOREVER!
FOREVER... | only had to serve two terms, but forever, that's more
like a life sentence. Perhaps if | had paid a little more attention to
him over the last four years, instead of spending all my fime being
so presidential... Yes, it's “kinda” hard for a ‘Cane like me fo
swallow, but | guess I'm going to have to get used to him being a
Gator. Pinardi, | know you must have had something to do with this,
but | can't quite put my finger on it.

Four years as your president, and now twenfy years as a club.
That's right, it's our twentieth anniversary and we as a club should
do something special to commemorate it. There are symbols that
are associated with all different types of anniversaries; however,
more often than not they are associated with wedding anniversaries.
For one year of marriage the symbol is paper, for fifty years the
symbol is gold, seventyfive is diamond. It all seems a bit backwards
to me that over the long course of a marriage the symbols would be
getting “harder”...but no one consulted me on all this, and | won't
presume fo speak for the “Symbolic Founding Fathers”, as | have no
idea of what was on their minds af the time.

~

Message

More to the point, being a club mostly made up of lure collectors,
perhaps we should consider having different, more appropriate
milestone symbols for our special anniversaries. We could establish
our own FATC scale, so fo speak. As your president, (even if it is
only for a couple more months) | could simply decree which scale |
prefer as the official club scale; however, | believe it would be more
magnanimous to throw a few ideas out there, ask the members for
their opinions, and then go ahead and select the one | like best
anyway.

So, here we go. Llet’s adopt the “Old Lure Eye” anniversary scale.
Five years would be our “teddy bear glass eye” anniversary, ten
years would be the “pressed eye” anniversary, twenty the “tack eye”
anniversary, and fifty the “glass eye” anniversary. A show of hands
for this scale, please (not that it matters what you think anyway).

If you're a Heddon collector, perhaps you would prefer a scale
commemorating anniversaries by hardware. So, for you Heddon
guys; five years would be the “surface rig” anniversary, ten years
the “two piece rig” anniversary, twenty years the “foilet seat rig”
anniversary, thirty years the “L-rig”, and of course, fifty years would
be the “cup rig” anniversary. Sorry, Heddon guys, but this second
system will never get my approval. On a personal level, I'm pretty
sure | don't want fo be remembered as the president that presided
over the club’s “toilet seat rig” anniversary.

Being a reel collector, | think the “Raised Pillar” or “"Hard Rubber”
anniversary sounds swell (those “Symbolic Founding Fathers” have
nothing on this boy). | also think the “Gold Anodized Aluminum
with Lever Drag and Freespool” anniversary sounds “reel” good for
our twentieth.

I'm not sure about a scale for you Florida lure guys, since | have
never been able to tell one Florida lure from another (you must
know by now that they all look the same). One thing | do know is
| don’t want to be around when you guys celebrate your “Reyhu”
anniversary.

Unaware of all the time | had spent concocting my wonderful
“tackle anniversary scale”, Steve Cox, our illustrious newsletter guru,
came to me with the “fresh” idec of commemorating our 20" year
by frimming our anniversary edifion newsletter cover in metallic
platinum ink. Both platinum and china are considered the traditional
symbols for a twentieth anniversary. | immediately jumped on the
bandwagon, never mentioning to Steve that | already thought of
doing a special anniversary edition long before he mentioned it to
me. Yes, part of being presidential is being a sensitive guy, and
being the sensitive guy that | am, | did not want fo rain on Steve’s
parade. | don't mean to blow my own horn, but, “toot toot”, my
first big idea, prior to the “tackle anniversary scale”, was to make
our 20" anniversary newsletter out of china. Imagine how much fun
it would have been to glue together the hundreds of tiny little shards
from your newsletter just to read this message. Well worth the
hassle, no doubt. Talk about your collector’s edition!

Seriously, fellow club members, | just want to thank you all for
placing your trust in me over the past four years as president of the
Florida Antique Tackle Collectors Club. Thanks fo everyone who has
helped to make the last four years a pleasure by doing all the hard
work so | wouldn't have fo. Thanks fo the all the folks who hosted
shows while | was in office. Please think about hosting more in the
upcoming years because you all did a great job. Thanks to Steve
Cox for taking over the helm as our newsletter editor; you're doing

a great job, Steve. Just think, you could have been eating off this
newslefter while you were reading it. Thanks to my old pal, Don
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Morrow, and his lovely assistant Betty for calling all our auctions;
and to Dennis McNulty, who stepped in when you couldn't. Thanks
to Team Zuhlke, John, Jay, and company, for putting all of our
fantastic auctions together.

I honestly don’t know what | would have done without all the hard
work Sally Jett put info our bookkeeping and making suggestions; |
never knew what | was getting when | asked Lloyd fo take the job.
Thanks to Paul Snider for cooking the books before the Jetts took
them. Thanks to Ron Gast for all his secretarial skills, show hosting
abilities, and priceless oneliners. Thanks to the board for going
along with most of my ideas and putting up with my long-winded
meefings. Thanks to Mike Mais for being my first vice president,
hosting shows, and for all his special “make the show ledger
balance” skills. Thanks to Chuck Heddon, Ed Weston, and Jim and
Stephanie Duncan for taking care of the awful business of deciding
who brought the best displays.

Finally, it comes around to this, just as | knew it would, again. I find
myself saying “Thank you, Bill”, for getting me into this rewarding
mess to begin with, and your mentorship through it all. Along the
way, you edited our newsletter to new heights, toured the state with
me trying to find a new location for the Daytona show (we ended up
just down the street], hosted a couple of shows, and even stopped
by the house for a visit this year. | guess, with my days as president
numbered, your guilt for “making me presidential” was finally
abating, and you could stop by the house with a somewhat clear
conscience, knowing | was going to survive this ordeal.
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While we're on the subject of guilt, | guess it's my turn to carry that
awkward burden, with its only benefit being this timely sedge way
ino thanking the final person on my list... Larry Lucas, the man who
has taken our Daytona show under his wing and made it the finest
show in the country, our club vice president, and the man who has
graciously agreed fo take over the reins as our club’s next President.
Larry has a big heart, as well as a good head on his shoulders, and
we can all feel comfortable knowing he will keep the club headed in
the right direction. On the plus side for you, Larry, according fo the
Bill Stuart Scale of Remorse, | won't mentally be able to come rolling
up info your driveway for about 3 ¥ years.

So, having said all that, | would just like to wish the club a very
special and official “Gold Anodized Aluminum with Lever Drag and
Freespool” anniversary, and I'll see you all in Daytona.

Zever,

P.S. Don't forget to order your own personal autographed copy of
my new book, Fin-Nor — The legacy Years, which will be available
by the time this newsletter hits the streets.

New Members

Ralph Acker

23 Shadow Dr.
Whispering Pines, NC
283279375
0109492342

Peter Celeste

58 North Ash St.
Ventura, CA 23001
805-648-1722
805-644-1389
peejaas@sbcglobal.net

Ronald Eaton

233 Scenic Drive
Horseheads, NY 14845
607-795-1530

James Edwards
P.O. Box 2428
Bartow, FL 33831
863-534-1316

Cary Field

1201 Old Garner Rd.
Weatherford, TX 76088
214-543-0839
Cary_41@hughes.net

Tom Jobes

4547 Vinsetta Ave.
Ft. Myers, FL 33903
2399952591
239-770-2013
tmjobes@msn.com

Ron Mathews

1208 S. Peters St.
Garrett, IN 46738-1965
260-357-3607

ronlmathews@yahoo.com

Brooks Muse

Green Glade Rd.
Jacksonville, FL 32256
904-996-0110
B6200@bellsouth.net

Mark Platé

2185 80th Ave.

Vero Beach, FL 32966
772-567-6534
772-5599973

mwpfishing@msn.com

Jim Pruitt

5018 River Lake Rd.
Winter Haven, FL 33884
B863-287-5951
pruitt5018@aol.com

Brent Rossman
9504 Gillette Station Road
Hamersville, OH 45130

Ibross492002@yachoo.com

Tim Schoneck
4501 W. 14th St.
Greeley, CO 80634
970-3040776
970-330-9038

10walleye@comeast.net

Jim Schottenham
663 Pleasant Valley Rd.
Waterville, NY 13480
518-859-8492
315-841-4623
jim@langstore.com

Edward Slane

2880 NE 25th St.

Ft. Lauderdale, FL 33305
954-328-1377

Elmer Thurston
4628 Fietzway Rd.
Dover, FL 33527
813-659-2301

Jim Terrell

630 Lake Elizabeth Dr.
Winter Haven, FL 33884
863-324-0730
Jamirr6@aol.com

William Weckbacher
10243 Cove Lake Dr.
Orlando, FL 32836

Address Changes

Bob Baugher

9000 US Hwy 192, Lot 369
Clermont, FL 34741
863-424-5393
bobmy55@aol.com

H Patterson Fletcher

P.O. Box 293

Wapiti, WY 82450
307-250-3317
hpfletcher_arch@mindspring.com

James E. Martin
1271 Blue Heron Dr.
Ludingfon, Ml 49431
2316337517 Cell

Jim Supej

P.O. Box 6847
Nalcrest, FL 33856
386-562-7333
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“BARRACUDA'BRAND"

and ThroughfthelYears

By Steve Cox

Editors Note: This is the fourth and final in a multi-part series and The Golden Falcon was the brainchild of Barracuda’s Paul
will continue to focus on the catalog ad pages from 1956 through Staake and Eastern Airlines sales rep Frank Boyce. Teaming up
the end of the FFTMC era, with a few miscellaneous items from prior

with Eastern Airlines president and former flying ace and war
years thrown in for good measure. hero Captain Eddie Rickenbacker, FFTMC introduced its new jig.
Named after the Eastern Airlines flagship Douglas DC-7B Golden
o - - N Falcon, the company designed the custom jig and raised the
1956 Pt‘gnnnuqhoﬁ of the Ewenhm opﬁmfsm of post  curtain on the new lure with great fanfare.
World Wor ll-and Korea. Seeking to soothe international (a.k.a

foreign) fears of an escalating Cold War, a strong and stable

domestic econemy exuded confidence, allowing companies like
FFTMC to prosper. The Reynelds brothers had been shocked by
the loss ©f éompany vige president B:T. Reynolds ina trc:gnc De-
cember hunting Gecident. Howeve nder the leadersl
of Jack and Carl Reynolds, FFTMC steadied ifself:

The company had recently completed the purchase of the rights Leckheed Electra 1-188. The Electra, a state-of
fo Philip Porter Dalion’s famous Dalfon Special line, which it op airliner powered by four wing mounted Allison
was already manufacturing for Dalton affer his dispute with 501-D13 '3"9'“95 was also named the Golden Falcon and was
Shakespeare. FFTMC also built a new annex, which housed the ~ Easfern’s top-ofthe-line aircraft.

“modern Bait Finishing Department and a Die Casting and Lead

Eastern agreed fo exclusively endorse the Barracuda jigiwhen
it opened its new Golden Falcon Service, the Flying Fisherman
Club. "The Club" prometion came completeiwith membership
card, customized cockiail glasses signed by Mr. Rickenbacker,
c:nd@ther Golden Faleon promotional ifems. Barracuda in turn
ed Eastern through its network of jobbers, distributors and
ater, Eastern followed with an upgrade of the DC-7B,

; Barracuda’s jig was first offered in a full page color ad in the
e 9, 1955 ?}:nelnngdlﬁelparime.n? for 1956 catalog, with its beautiful black and gold metallic ink
20._St, Petemburg Times  Fridoy, Dect de r‘:'F’(':J FY mé::reusmg cover. However, by the time the 1960-61 catalog appeared, the
WEEE_—- 'Iel:z:d |z;d Gr:;’jsct:, jig was only mentioned briefly and was gone altogether shortly
TﬂCkle Firm, Ail“"‘e lTEe Balsa F|o§r Depart-. thereafter. A similar fate awaited the Lockheed airliner.

ment was also included  The first prototype Electra was test flown December 6th, 1957,
in the new building.

and placed into service by Eastern on January 12th, 1959. It

FFTMC then launched its  was also selected and scheduled for popular routes by American

most ambitious market-  Airlines later that same month. Unfortunately, the loss of sev-

ing effort for a single eral Electras in unexplained, high profile crashes in 1959 and

fishing item, the Golden 1960 caused the airliner’s safety to be questioned. The L-188s

Falcon Jig. underwent a massive recall and extensive wing and engine

¢ i ‘ L modifications to correct the cause of the crashes, an unusual

mnn_;l ';h‘;ﬂi‘éu}“"’ hihe type of self-induced propeller wind shear

" atep Eﬁ:ﬂ‘;ﬂ"m st ot £ called “whirl mode”. However, by the

s ﬁﬂuﬁg&“ salil ) 3 noemal Ve i time these upgrades had been completed,

Bar. e o?":ﬂ:,,_“m? I el o s . b 1 < i the Lockheed was surpassed by the new

mm%”“',,ﬁ”ﬁm oy e and faster jefliners offered by Boeing and
Douglas. The Golden Falcon and its Flying
Fisherman Club faded away, along with
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Golden Falcon Jigs were produced, but it
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A sample of o Barracuda
Brand stationery envelope with
the early logo; note the 1 cent
postage stamp!

is now thought that with S

their unusual coloration,

they were meant to be a : rac s

limited edition item, and An early invoice from 1946 for May

revier inferided 16 ba'a Wes and Bull Nose Jigs. It features

bi ller to the fishi the leaping bass logo, which was an
19 s:e er_ o'the hshing unusual chaice of fish for the Famous

public. It is unfortunate that  Barracuda Brand

FFTMC's timing in joining

Eastern Airlines coincided

with the Electra’s public relations nightmare. The jigs, however,

are exceedingly rare now and are highly desirable as Barracuda

collectibles.

The 1956 catalog also introduced the Reynolds Spoon and
companion Razorback Pork Rind, the Dude Flies and a new
smaller sized Dalton Special, the Tiny Dalton. A new ad featur-
ing the Tiny Dalton and the expanded Dalton color chart helped
to maintain the popularity of P.P. Dalton’s masterpiece. All in all,
the year proved to be an exciting one for FFTMC.

Unfortunately, a copy of the 1957 catalog has not been located,
and our 1958 catalog is not complete. However, a catalog ad
announcing the Dalton’s new iridescent plastic composifion and
color process, the Dalton Flash, is evidence of its introduction at
the time. Further promotional ads changed the artwork of the old
standby Reflecto Spoon ad, and an impressive collage of suc-
cessful fisherman surrounding an attractive lass with a nice pair
(of largemouth bass) offered Barracuda’s effort at advocacy of
the equality of the sexes, at least where fishing was concerned!

@ET 'EM THE FIRST CAST! ;
- :
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The only known example of this early Barracuda fish |cago frorn a
pocket price guide photocopy

The 1959-60 catalog was the first to combine two years as a
biannual publication. New color ads freshened up the jig line,
and the New Tiny Spoon-Fly/Jig-A-Bu Combination ad was intro-
duced. A new streamlined Barracuda logo, a sneak preview of
which was displayed in the 1958 fish photo collage, appeared
at the bottom of this combo ad. The number of sales reps had
increased fo a fotal of six by this fime.

1960-6 1 catalog cover sported 3 different color inks. New for
the jig line, the Big Eye Dude, Rudy Dude, the Shark Face and
"New Blister Pack” jig packaging were touted. 1961-62 offered
the Reynolds Spinner Spoon ad and reintroduced the metallic ink
cover, this time in black and silver. The Dalton Special line was
again expanded to a fifth smaller size, the Wee Dalton.

1962-63 and 1964 catalogs provided a hint of the new austerity
program at FFTMC, with the 1964 version being a cost saving
overprint of the 1962-63 artwork. A PT-109 Jig, thought to be a
tribute to JFK, was introduced in 1964. The Dalton Twist debuted
in a full page ad, and a Dalton Twist/Flash combo ad appeared
as well. The Pot Belly Dude and Pulsator Trolling Jig rounded

out the new items in the line. The sales rep team at Barracuda
now numbered nine, with “Barracuda Booty” Boots Bradford still
representing much of the prime southeast US territory.

Copies of the 1965 front and back cover are all that we current-
ly have evidence of, and the years 1966 and 1967 are missing.
By 1968, major changes had occurred to the sales staff, with
Bradford noticeably absent and Jack’s son, Charles B. Reynolds,
now featured as vice president. While the circumstances of
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THE BA IERIT— MR TWO WOBKE—W 1} B2

Af
)4
/‘f

Sk ot G s e, Fassnd” s e il
P. P. DALTON
~ DALTON SPECIAL BAIT ~

__v-u—

LT s
WL BOZ.

"l Bl i Wog

ey =
THE NEW BABY DALTON
BN M WT L BX

THE HOTTEST BAIT OF THE YRAR

[Obverse cmd Reverse} The only known P.P. Dalton Special ad insert modified to
reflect FFTMC as the new distributor, and the address changed from Tampa fo
St. Petersburg

A rare Baby Shiner/Scobo
combo ad found in a late 40s
Qutdoor Life sporting magazine

An early Barracuda jig ad from a
unknown sports periodical
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Rube Allen’s 1948 Dictionarv of Fishes with the
original sales lineup, including Staake and
Bradford; B.T. Reynolds prior to his death
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1956 Annual Catalog, Barracuda
announces an addition to the factory

1956 Annual Catalog, The Golden Falcon
lig promotion with Eastern Airlines
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1956 Annual Catalog, A new color palefie
of Super Dudes

1956 Annual Catalog, Companion fo the
Reflecto Spoon, the new Reynolds Spoon

1956 Annual Catalog, Razorback Pork Riﬁd,
just in time for the Reynolds Spoon
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1956 Annual Catalog, The Dalton Special
and coler chart, now in four sizes with the
addition of the Tiny Dalton

1956 Annual Catalog, Barracuda’s new Dude
Flies, in Nylon, Feather and Polar Bear hair

1958 Annual édit‘]‘loé, The Dalfon’s new
look, the Dalton Flash and iridescent color
chart
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Sporting Collectables, Inc.
The World’s Leading Fishing Tackle Auction

Now is the time to consign to...

The World’s Premier
Specialty Tackle Auction

Individual Items to Entire Collections

Rods * Reels * Lures * Flies * Decoys * Folk Art » Paintings * Prints * Books * Advertising
Catalogs * Canoes * Signatures * Licenses * Gadgets * Creels * Knives * Bait Tins
Baskets * Carvings * Nets » Gaffs « Chests * Pottery * Bobbers
Buckets * Photos * Boxes

Why Consign to Lang’s Tackle Auction?

» Competitive Commission Rates

* Deal Directly with the Owner

* On Time Consignor Payments

* Major National & International
Advertising

* Proven 17 Year Record of Producing
World Class Tackle Auctions

* The Nation's Top Appraisers in Every
Category of American Tackle

« Full Color Catalog for Every Auction

* Free Realistic Auction Price Appraisals

* eBay Live Bidding on Catalog Items

* Phone, Fax, Online & Mail Absentee
Bidding on Your Items

» Owner - Lifetime Member NFLCC,
ORCA, FATC, CATC

* Large Exclusive National &
International Mailing List of Buyers

» Fully Insured and Bonded

* Lang’s Consistently Sets Public
Auction Price Records

« Confidential and Personal Service

« Why Do Business With Less Than the
Nation’s Leader?

* AND MOST IMPORTANT...YOU WILL GET YOUR BEST PRICE

To Discuss Consigning Items Contact:

John & Debbie Ganung

663 Pleasant Valley Rd. ~ Waterville, NY 13480
Tel: 315-841-4623 ~ www.LangsAuction.com ~ Email: LangsAuction@aol.com




